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Secret Interview 
Blueprint: Sam England 

 

No part of this eBook may be reproduced or transmitted in any form or by any means, electronic or 
mechanical, including photocopying, recording or by any information storage and retrieval system, 
without written permission from the author. 

 

The information provided within this eBook is for general informational purposes only. While we try to 
keep the information up-to-date and correct, there are no representations or warranties, express or 
implied, about the completeness, accuracy, reliability, suitability or availability with respect to the 
information, products, services, or related graphics contained in this eBook for any purpose. Any use of 
this information is at your own risk. 

 

The author has made every effort to ensure the accuracy of the information within this book was correct 
at time of publication. The author does not assume and hereby disclaims any liability to any party for 
any loss, damage, or disruption caused by errors or omissions, whether such errors or omissions result 
from accident, negligence, or any other cause. 
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Sam England sells a LOT of physical products ranging from $80 - 100 using both e-commerce 
sites like Amazon and Ebay as well as his own products from his own websites.  Here’s the 
income from just one of his ecommerce sites: 

 

 

Sam has used Fiverr.com to make some of his videos, Fiverr is a service which offers various 
services for $5 including just about anything you could need for creating a video. 

 

In one example he explains how he found a horse video on YouTube and removed the audio for 
it and then hired someone from Fiverr to do the voice over. He also suggests that you can make 
videos yourself using software like Camtasia or CamStudio. 

 

Sam says that his videos are anywhere from 20-30 seconds long and the main goal of each 
video is to grab people's attention. 

 

Because Sam sells physical products, he targets his ads for the U.S. and Canada because that is 
where he ships to. His target audience is 18-65 year olds who speak English. He further likes to 
narrow down his audience to anywhere from 50-100,000 so that he is more likely to get sales 
on his site and he does this using the interests and in his case the interests he picked were Drop 
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shipping, Ecommerce and Order Fulfillment. To narrow it down even further in Behaviors he 
entered Online Buyers. 

 

Some of the tips Sam offered are: 

• He likes to get 8-11% click-through rate and an 8-10 relevance score 
• If it gets down below 8% relevancy, he will usually shut it off. If it goes over 3 or 4 cents, 

or 5 cents, he will usually shut it off. Sometimes he’ll run the same video and run 
different ad copy and so forth within it. 

• Never use the "Boost Post" button shown in your fan page for an ad. 
• When you upload your videos, make sure there is not a lot of text in it. You cannot have 

more than 20% of video’s ad image be text. It doesn’t have to be the first frame, pick 
any frame you want, just no more than 20% text when submitting the ad. 

• It doesn’t take long to manage your ads every day, you just got to pop in and take a look 
at your ads and see which one’s are converting and which one’s aren’t, which one is 
spending too much, doing over 3 cents or so. It depends on what your return is, too. If 
you’re spending 3 cents or 4 cents and you’re getting a big return, then keep running it. 
But 1 cent to 2 cents is best and just keep doing it and keep managing your ads. 

 

 

Sam always spend $5 USD per day for his budget and no more to start. If you try to spend more 
than Sam says Facebook will tend to spend it faster, so do $5 per day to test and run it 
continuously. 

 

He likes to start by bidding $0.21 USD per view and then get it down to 1-3 cents and he says if 
they are in that range he will keep ramping them up and shut them off if they go over. 
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Points to Remember from this Interview: 

-Video ads are more focused on grabbing attention rather than pre-selling. 

-Target desktop users rather than mobile 

-Get a very narrow audience instead of broad for the purposes of selling a physical product. 

 

Sam is a great example of how silly little videos that people can make for you cheaply 
(instead of doing them yourself) can be a very successful way to do video marketing! 

 

So if you’re not comfortable doing your own videos, check out Fiverr and get started!  Get to 
work putting the formula to work for you and be sure to let me know of any successes you 
have.  I really enjoy hearing your wins and successes from my training. 

 

I’ll see you on our next live training session! 

 

All the best, 

 

Bill McIntosh 

Creator of the Social Video Formula 


