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Secret Interview 
Blueprint: Matt Ford 

 

No part of this eBook may be reproduced or transmitted in any form or by any means, electronic or 
mechanical, including photocopying, recording or by any information storage and retrieval system, 
without written permission from the author. 

 

The information provided within this eBook is for general informational purposes only. While we try to 
keep the information up-to-date and correct, there are no representations or warranties, express or 
implied, about the completeness, accuracy, reliability, suitability or availability with respect to the 
information, products, services, or related graphics contained in this eBook for any purpose. Any use of 
this information is at your own risk. 

 

The author has made every effort to ensure the accuracy of the information within this book was correct 
at time of publication. The author does not assume and hereby disclaims any liability to any party for 
any loss, damage, or disruption caused by errors or omissions, whether such errors or omissions result 
from accident, negligence, or any other cause. 
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Matt Ford uses video ads to target affiliate marketers for product launches. He shows us an ad 
which costs 3 cents per video view and another one that costs 4 cent per view! 

 

He uses the Slide Deck tool to make his photos for his ads. He puts an image in, puts text over it 
and then takes a screenshot.  

 

Here is what he does: He does a JV video, then the next video they will see is a demo video of 
his product Video Hub. For the people who watched Video #1 but did not watch Video #2 in the 
sequence, he will send those people a new and different video to try and engage them again. 
For all those who watch Video #1 regardless if they watch Video #2 or not, he’ll show them a 
Case Study video next. 

 

He has affiliate lists already that he just uploads to Facebook and he targets them in his ads. If 
you don’t already have an affiliate list, you would put up an affiliate page and start promoting 
your product to them, make a list, then target them on Facebook.  

 

He puts retargeting pixels on every single page from the sales pages to the JV pages. 

 

Here are some of his tips and tricks: 

 

• He figures out what the celebrities are in his space and he targets them.   
• He would put his url www.example.com in the description of the video on the 2nd video 

he would show to people. Facebook won’t track the clicks though. You will need to use 
your own tracker. But they are all free clicks from that point.  

• If you’re doing a launch, start early. Start 30, 60, 90 days in advance. 
• He suggests to split test different backgrounds in your videos.  
• Another tip is to try custom thumbnail pictures for your videos.  
• And don’t be afraid to go on screen and put yourself on camera in the video. Be willing 

to get to know people, be willing to connect.  
• You can do a test where if a person watches video one, then they can watch video two, 

if they watch video two, then they can watch video three, etc.  
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• After you have them watch a couple of videos on Facebook, have them go to your 
landing page, put a video on there, they opt in, then you’re sending them quality emails 
with videos in it.   

• Have ad variations so that they don’t go banner blind, keep rotating through stuff, 
content posts, images, videos. You’ll keep them engaged and once you dial that in, you 
can use it over and over.  

• Write a bad ad and try it. You are looking to grab attention in your videos, not to have 
perfect videos. 

 

Attention is a valuable commodity in today’s busy world.  Competition for “top of mind” is 
intense.  Using these strategies can help you crack through all the noise and get your 
company branded and get you the attention you deserve! 

 

So get to work putting the formula to work for you and be sure to let me know of any 
successes you have.  I really enjoy hearing your wins and successes from my training. 

 

I’ll see you on our next live training session! 

 

All the best, 

 

Bill McIntosh 

Creator of the Social Video Formula 


