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Secret Interview 
Blueprint: Grant Wise 

 

No part of this eBook may be reproduced or transmitted in any form or by any means, electronic or 
mechanical, including photocopying, recording or by any information storage and retrieval system, 
without written permission from the author. 

 

The information provided within this eBook is for general informational purposes only. While we try to 
keep the information up-to-date and correct, there are no representations or warranties, express or 
implied, about the completeness, accuracy, reliability, suitability or availability with respect to the 
information, products, services, or related graphics contained in this eBook for any purpose. Any use of 
this information is at your own risk. 

 

The author has made every effort to ensure the accuracy of the information within this book was correct 
at time of publication. The author does not assume and hereby disclaims any liability to any party for 
any loss, damage, or disruption caused by errors or omissions, whether such errors or omissions result 
from accident, negligence, or any other cause. 
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Grant Wise began diving into Facebook video ads starting with local marketers promoting local 
businesses in the real estate market. The success he was able to gain in the real estate industry 
attracted a whole other level of interest from folks in a variety of different niches (Ex: doctors, 
attorneys, financial & credit space etc...). 

 

The primary reason?  Gant produced incredible results!  In several cases, Grant was able to help 
drive massive six-figure incomes on budgets under 5K; just using Facebook's video ad platform! 
He has his clients start to spend about $100-$300 a month, then they comfortably spend about 
$500/month and are racking in $10,000-$15,000 a month in commission checks. He has clients 
who have not spent more than $5,000 on ads in a year and are making a 6 figure income. 

 

Here’ an example he shows of one of his successful ads: 

 

Grant talks about how the single most important aspect of running video ads is understanding 
your audience and the value points associated with your market. (pay close attention to his 
example with communicating with the millennial generation) 

 

By cultivating who responds and interacts with your ads, you develop a crucial understanding of 
what your prospect wants and, in turn, leverage that information to re-target slightly more 
specifically. 
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Grant uses this layered approach as a form of relationship building and a tactic to build trust 
with the audience.  He begins his targeting with interests on keywords within any particular 
niche then produces a video which presents value to the market.  After a few days, Grant 
analyzes the data inside facebook's ad manager looking specifically for what piece of the 
audience reacted best, then aims to re-target those members through custom 
audiences/behaviors and launches a new video for the second and, later, third layers of the 
audience. 

 

Grant's final piece of advice? Facebook is a constantly changing environment. Don't wait.  Learn 
how to do it now! 

Grant demonstrates how important analyzing your results are and really diving in 
understanding who you’re targeting and adjusting your campaigns accordingly.  Not every 
campaign is an overnight runaway success and it’s by doing this analysis is the way you turn 
around challenging campaigns. 

 

So if you’ve struggled with getting good results from your ads. Pay careful attention to what 
Grant talks about & put it to work in your campaigns. 

 

I’ll see you on our next live training session! 

 

All the best, 

 

Bill McIntosh 

Creator of the Social Video Formula 


